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At the conference, UK expert Dominic Strowbridge, a former executive of BT Movio, said research 
amongst the users of mobile TV in the UK found that digital radio was a vital component of the 
offering.  While mobile TV is still developing a business model, the research was very positive for 
radio, with 38% of all those surveyed (and 46% of the 16-24 age group) saying they listened to 
digital radio via their mobile daily.  Of those who used it, 43% said they used it for around an hour 
or more each session. 
 
“The combination of both TV and radio gives consumers more content choice and the ability to 
really personalize their mobile entertainment service to whatever mood they are in,” Strowbridge 
said. “This suggests that the appropriate way to deliver the winning consumer experience is to use 
a hybrid approach to technology, potentially combining 3G, DAB+ and DVB-H.” 
 
Ms Warner said research conducted in Australia two years ago showed about one third of 
consumers had listened to radio via their mobiles.  “Digital radio could become a compelling 
reason to choose a handset because it can deliver exciting new content to consumers free to air,” 
she said. 
 
Also at the conference, the UK’s leading digital radio manufacturer, Pure, announced it is 
establishing a local entity, Pure Australasia, based in Melbourne, to service the new Australian and 
New Zealand digital radio markets.  Pure has released the Siesta clock radio (its first DAB+ 
upgradeable radio, which means it can be upgraded to receive DAB+ signals with software that is 
currently in development), and plans to bring out the first DAB+ ready digital radios in early 2008. 
 
A limited DAB+ test channel is now on air in Sydney, but tech-crazy Aussies will have to wait until 
the official launch of digital radio in January 2009 to get a wide range of commercial digital stations 
and new content choices.  For more information about digital radio, visit 
www.digitalradioaustralia.com.au. 
 
 

Media contact: Judy Shaw. Ph: 02 9281 6577 or 0418 415 965. 
Note:  High-res images of the digital radio phone and the Pure Siesta are 
available by email. 
 
 

 
 
 

 
Editor’s notes: 
 
About Commercial Radio Australia 
Peak industry body Commercial Radio Australia represents 98% of commercial radio stations in Australia.  It 
is coordinating the trials and rollout of digital radio in Australia on behalf of its members and the Digital Radio 
Broadcasting Australia (DRBA) consortium of commercial and public broadcasters. For more information visit 
www.commercialradio.com.au.      
 
About TPP and its DBTV technologies 
TTP is Europe's leading independent product and technology development and licensing company providing 
software, intellectual property and hardware services. Its digital broadcast TV (DBTV) technology includes 
both DAB IP based digital TV and DAB radio reception and supports the main open broadcast standards for 
delivering TV to mobile devices - using IP multicast. It is completely independent of receiver hardware - 
making it suitable for all major markets around the world where spectrum is available - and is ideal for feature 
phones, smart phones, PDAs and media players. For more information visit www.ttp.com. 
 
About All In Media 
All In Media (AIM) is a new technology company providing consultancy and technical services to the radio 
industry. Whether it’s online, mobile or broadcast, new media platforms open up new opportunities for 
broadcasters and content providers. How those platforms are utilised is key to the future of any multi-
platform, multi-media content business. AIM works with broadcasters to devise and implement multi-platform 
data strategies that make the most of the digital opportunities. For more information visit www.all-in-
media.co.uk. 
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