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Who we are 



Digital radio in Germany 

+ Great variety (football radio, culture, religion) 

+ 13 national programmes 

+ More than 60 ARD-programmes 

+ 27 regional commercial programmes 

+ 23 local commercial programmes  

(in Bavaria) 





Digital radio is a content product 

+ Live audio and Dynamic Label Service 

+ Equivalent to FM/RDS 

+ “The sound and the noiseless reception in particular is persuading!” 

(Radio PLUS II; proof-of-concept Mar 2013; see www.digitalradio.de/radioplus) 

+ Digital radio offers “More choice – more variety!” 

http://www.digitalradio.de/radioplus


Digital radio is a content product 



Digital radio is a content product 



+ Electronic Programme Guide 

+ “Digital radio offers „more‟ without forcing to do something. You „can‟ …” 

 (Radio PLUS II; proof-of-concept Mar 2013; see www.digitalradio.de/radioplus) 

Digital radio is a content product 

http://www.digitalradio.de/radioplus


+ Journaline 

+ “Digital radio allows very simple participation in digital live.” 

 (Radio PLUS II; proof-of-concept Mar 2013; see www.digitalradio.de/radioplus 

+ Receive latest news/service-info via broadcast 

+ Text-to-speech output avoids driver distraction 

Digital radio is a content product 

http://www.digitalradio.de/radioplus


+ (Categorized) Slideshow Service  

+ “I want to have more control over the (appreciated) additional services.” 

 (Radio PLUS II; proof-of-concept Mar 2013; see www.digitalradio.de/radioplus) 

+ Cat. SLS allows caching of slides for later perception (avoids driver distraction) 

 

Digital radio is a content product 

http://www.digitalradio.de/radioplus


http://radio.swr.de/radiodns/demo/bin/


+ TPEG 

+ “Mobile reception of digital radio is significant. This is a real chance of success!” 

 (Radio PLUS II; proof-of-concept Mar 2013; see www.digitalradio.de/radioplus) 

+ ITS Directive and it„s specification demand safety relevant information, free-to-air, 

without costs for the end-user  

+ Identified as main channel for safety relevant information 

 

Digital radio is a content product 

http://www.digitalradio.de/radioplus


The only media, able to achieve this, is free 

unencrypted broadcast. 

The substantial advantage of that system is, that 

the number of receivers has no impact on the 

data throughput. 

Within bi-directional systems (UMTS, LTE) 

bandwith decreases rapidly, the more devices are 

linked – up to disconnection.  

Taking today„s and future coverage and the future 

demand to transmit multi-media content […] via 

UMTS and LTE into consideration, it is obvious 

that a bi-directional channel is not suitable for a 

reliable dissemination of identical content for a 

huge number of users. 
@Research proposal: Federal Ministry of Transport, Building and Urban Development. 



+ TPEG based editorial systems in operation by end of 2013 

+ Two commercial TPEG services on the national mux 

+ National ARD TPEG service with one Service Provider ID 

+ Allocating at least 16 kBit/s for TPEG services per multiplex  

+ Acquiring new scources for safety relevant content 

+ Tailoring transition areas for evaluation of regional content 

+ Participation in „MDM“ project – Mobilitätsdaten Marktplatz 

Digital radio is a content product 



Network coverage 



Coverage national mux 

State borders © Federal Agency for für cartography and geodetics, Frankfurt on the Main  

Revision:  
Apr/2013 

+ National digital radio network (27 transmitters) 

started on Aug 1st, 2011 

+ Overall channel 5C (i.e. single frequency network) 

+ Additional 22 transmitters lead to an entire 

network of currently 49 transmitters 

+ 70 % mobile outdoor coverage (population) 

+ Over 50 % mobile outdoor coverage (area) 

+ 70% „Autobahn‟ coverage! 



Coverage national mux 

State borders © Federal Agency for für cartography and geodetics, Frankfurt on the Main  
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Roll out by end of 2013 

1. Minden (Sep 1st, 2013) 

2. Gelnhausen (Jun 1st, 2013) 

3. Geislingen (Aug 1st, 2013) 

4. Wendelstein (Jun 28th, 2013) 

 

+ 72,5 % mobile outdoor coverage (population) 

+ 55,6 % mobile outdoor coverage (area) 

+ 73% „Autobahn‟ coverage! 



Coverage regional muxes 

State borders © Federal Agency for für cartography and geodetics, Frankfurt on the Main  

Revision:  
Apr/2013 

+ Regional digital radio network currently  

consists of more than 150 transmitters 

+ Operated by ARD and Media Broadcast 

+ Additional 21 transmitters to come in 2013 

+ 72,4 % mobile outdoor coverage (area) 

+ 83,7 % mobile outdoor coverage (population) 



Total German coverage 

State borders © Federal Agency for für cartography and geodetics, Frankfurt on the Main  

Revision:  
Apr/2013 

+ 81,9 % mobile outdoor coverage (area) 

+ 90,1 % mobile outdoor coverage (population) 

+ More than 90% of the German population can 

listen at least to one digital radio ensemble! 



Marketing goals 

 Charge digital radio emotionally  

 Increase the awareness of digital radio 

 Increase receiver sales 



Retailer trade shows 

+ www.digitalradio.de/handel 



Repeater for PoS 

+ www.digitalradio.de/repeater 



Postcode checker 

+ www.digitalradio.de/empfang 



Device configurator 

+ www.digitalradio.de/geraete 



On-air promotion 



Online promotion 

+ www.digitalradio.de/banner 



Off-air promotion 

+ 20 City Lightboards 

+ 3m contacts per week 

 

+ „Die neue Berliner Luft“ campaign from 29.6. – 5.7.2013 and 13.7.-20.7.2013 

+ City Videowall (Kurfürstendamm) 

+ 164.592 contacts per day 



Consumer trade shows 

+ IFA-Radio @IFA 2013 in hall 2.2 



More to come … 

+ Brochures/leaflets for regional marketing 

+ eLearning tool 

+ Digital radio demonstrator 

+ Etc. 



Digital radio – the future has yet begun 

+ Just digital radio is state-of-the-art radio! 

+ Digital radio offers more choice and lots of additional value! 

+ Digital radio is as simple to use as radio ever was! 

+ Great variety of digital radio receivers available 

+ One central info portal - www.digitalradio.de 



Do we want to do something together? 



Thomas Kusche 
Strategy & Planning 

Traffic and Telemactics ARD 

 
thomas.kusche@wdr.de 

Sebastian Kett 
Development & Technical 

Services Digital Radio 

 
sebastian.kett@ard.de 

Verena Schmitz 
Product Manager Digital Radio  

Media Broadcast 

 
verena.schmitz@media-broadcast.com 


