
Analytics
Using Hybrid Radio to Measure

Broadcast Radio Listening



Measurement
Measurement is critical
Guides investment in programmes and
infrastructure (DAB+ versus Streaming)

● Advertising Revenues / Budgets
● Internal Priorities

Broadcast Radio needs to show exactly its value



Radio Measurement
Varies between countries
● Diaries - paper and/or electronic
● CATI - telephone calls
● PPM - personal people meters

All sample based and weighted

Perceived to less valuable than internet metrics





Internet Measurement
Perceptions
● Measures every user
● Measures every action
● Measures in real-time
● Measures detailed actions
● Complex analysis of big data sets
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● Measures detailed actions
● Complex analysis of big data sets



Nearest DNS 
server

Hit FM
88.7MHz

DAB+
hitfm.eu

FM RDS or DAB+

1. Existing Identifiers
(e.g. sid = c479, eid = c185)

2. DNS lookup
‘c479.c185.ce1.dab.radiodns.org’

4. Contact hitfm.eu
Exchange data over IP

3. DNS Response
'hitfm.eu'





Today
Log file analysis is possible 
today
Top line insight into use

Guidance document
https://radiodns.org/technical/documentation/#howto

https://radiodns.org/technical/documentation/#howto


Better Data Capture = 

Better Analytics



Requirements
Privacy - expected and legally required
Personal - what is each user doing?
Behaviour - what is each user doing?
Accuracy - what is each user doing?
Complexity - how hard is this to implement?
Flexibility - will it fit each country's measurement?
Open - no single point of control or data view
Trustworthy



Analytics Working Group
Current thinking:
● Reports events to broadcasters in real-time
● Tracks tune-in and tune-out events
● Covers broadcast radio and streaming
● Tracks a listener across sessions
● Can track a listener across "groups" of stations



Issues
● Size of sample set?
● Skewed sample set?
● Authenticity / Trustworthiness?
● Detail of action tracking?
● Interoperability with "Logged In Listening"?



Outcome
A new standard for analytics for broadcast radio
● Open
● Decentralised
● Scaleable
● Durable
● Trustworthy



Analytics
nick.piggott@radiodns.org
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