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The impact of receiver 
legislation in Italy 



Italy’s key to success is collaboration

Collaboration1

Coverage Content Cars CommunicationConsumer devices

Policy & 
regulation

(1) For public and private broadcasters, mantra is compete on content, collaborate on technology



Italy is committed to the 
future of digital radio 
⁻ The 3 national operators are extending their 

networks
⁻ 6.500 Km of main roads & highways covered (93%               

out of 7.000 Km)
⁻ 57% of territory and 84% of the population covered 
⁻ 48 National DAB+ services on-air (22 simulcast and 

26 DAB only)
⁻ plus 20 local mux already on-air, providing more 

than 250 local programs
⁻ more awaiting licenses 



…. “the future of radio would be digital” and that the “DAB 
system is the only one able to guarantee broadcasters the 
required quality standards for the digital era”:

- Simple (no app)
- Free (no data subscription)
- On-air
- In real-time (interactive)
- …. regardless of the millions of listeners at the same 

time…

DAB is mandatory in all receivers



DAB decoder must be present in 
all imported FM receivers from 

1.6.2019 (paragraph 1044 of article 1)

Starting from 1.1.2020, all FM receivers 
offered for sale to the final consumer will 
also have to decode the digital DAB signal

Sales of DAB+ radios tripled in the 1st half 
2020 



March 13, 2020 all 
consumer electronics 

stores were closed

May 6, it re-opens 
with all the necessary 
precautions

January 30, pandemic 
starts in Northen Italy

“Thanks to Covid”, e-commerce in Italy has 
boomed: + 55%. The sensational growth of e-
commerce during the lockdown registered 2.5 
million new consumers, bringing the total to 
29 million in 3 months, equal to 48.4% of the 
entire population. Reminder – direct sales are 
not audited by GFK ...

DAB+ receivers have more than tripled …



8,5% 
Italians own a DAB+ 

receiver
5,3 mln devices

(2/ 2019)

DAB+ receivers are part of the Italian 
life 



Question: When listening to the radio (in the different time of the day), usually where is it ?   

68% of Italians love to listen to the radio in their car

based: total 
population; % values

22% 21%

10%

5%

17%
8%

27%

GFK/IPSOS research - based: listen at least one day a week (Monday – Friday)

In-Car ONLY

In-Car, Bar and Shop

In-Car and at Home

In-Car and Office

In-Car, Home and Office

NOT InCAR

HOUSE ONLY



• RAS is not going to invest any more in FM as it’s too expensive
• DAB+ distribution network is already much wider than FM 
• 92 DAB transmission sites cover 99,6% of population.

This year, 9 more FM transmission sites have been switched off 
and the plan is to switch off 22 more in 2021.
In total, from Dec. 2017 there will have been 72 FM systems switched 
off 

From 226 down to 154  = -32%  without any complaints 
from consumers 

NO plan for DSO, but economical interesting



One simple shared message is broadcast 
by all stations in all FM and DAB 
programmes, several times a day 

together with over 250 local broadcasters

United in communication – one unique message





• On the 3.020 Km of highways 
managed by ASPI (Autostrade per 
l’Italia), there are 634 tunnels (422 Km 
!), of which 254 with a length of over 
500 meters

• In Liguria only, there are 150 highway 
tunnels

• Tunnel coverage a priority for security 
reasons and for preserving the 
excellent user experience DAB+ gives 
to the millions of listener daily on-the-
road

The new challenge: 
bringing the DAB signal into all tunnels



Consumers are only interested in the 
contents

• The DAB+ System and the Radio Player Italia platform are protagonists in 
the digital evolution of the radio, integrating perfectly to offer listeners 
the best quality and the best listening service.

• The "hybrid radio" can thus be listened to at home and on the move in 
the easiest and most intuitive way.

• Through the radio receiver, car radio, smartphone, smart-speaker, smart 
TV and computer.
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Many 
thanks
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