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All In Media 

Established in 2007 

 

A market-leading range of systems for managing visual radio 
services across digital radio platforms, and development of iPhone 
& Android apps 

 

Offices in UK, Australia & Malaysia 

 

Worldwide client base: 
– Europe 

– Australia 

– Asia 

– Canada 
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Smartphone apps for radio 

Developing apps for radio stations since 2009 

Over 200 apps released for iOS and Android 
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Listening to radio via mobiles 

 



16 November 2012 5 



Some stats from the UK… 

Ofcom research 2012; 

45% of the UK population have a smartphone 

55% of people are aware you can listen to live radio on a smartphone 

 

RAJAR Q3 2012; 

17.5% of all adults have listened to radio via mobile phone 

Over a third of all 15-24 year olds have listened to radio on their phone 

RAJAR 2010; 

26% of smartphone users have downloaded a radio app 

Of those users 44% use their radio apps at least once a week 

 

BBC – August 2012 

3 million requests for online radio streams from mobile devices 



From our own analytics… 

October 2012 

Split between listening is 53% wifi, 47% mobile 

Average listening time varies between apps – but is between 15 and 40 minutes 

Over 75% of listening to our apps is within the same country as the radio station 

 



Why mobile? 

New ways to interact with their listeners 

New ways to make radio more relevant to their listeners 

New ways to make their radio station stand out from the rest 

New ways to generate revenue 

Making radio relevant in the digital age… #redefiningradio 

 



Radio station apps 

 



Instream 

Personalised Internet Streaming 

Fewer ads 

Relevant, targeted, visualised ads 

More music 

Absolute Radio are pioneering this in the UK 



Instream 

It’s not just about the adverts! 

Anything can be replaced 

Travel 

News 

Even songs 



Instream 

 

1    2    3    4    5     6 

Broadcast:                   Live Programming                   Commercial Break                 Live Programming 

In Stream:                  Live Programming      Targeted Ads      Extra Content           Live Programming 



In-car opportunities 

Targetted advertising 

Localised traffic reports 

Personalised content 

 



Radioplayer 
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Industry-owned 

 

330 UK stations 

 

Desktop 

 

Mobile 

 

 

 



Radioplayer 

We were commissioned by UK Radioplayer Limited 

to develop the industry app for UK radio 

The iOS app was launched in the UK at the 

beginning of October 2012, and Android launched 

earlier this week 

The app enables users to listen to live and on-

demand content from both the BBC and commercial 

radio stations 
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Radioplayer 

 



Radioplayer 
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Radioplayer - webview 
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Radioplayer - webview 
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Radioplayer 
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Hybrid Radio 

The Internet adds additional value 

Enhanced content and Transactions 

Broadcast works for the mass market 

Low Cost, Ubiquitous, Free 



Connecting Broadcast & IP 

Converged, connected cars 

FM / HD Radio / DAB / DAB+ 

LTE / 4G / 3G / WiFi / Wired 

 

Re-package Broadcast Radio - make it look like streaming radio? 

Audio over reliable broadcast 

Meta-data and enhancement data over IP 

 



Open Standards for 

Hybrid Radio 



RadioDNS 

www.radiodns.org 



DAB+ - FM - IP Switching 















#redefiningradio 

Innovation is happening in the 

radio industry, at station and 

industry level 

New technologies provide 

opportunities for broadcasters 

and car manufacturers 

Collaboration between radio 

inustry and manufacturers is 

key 



Thank you 
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