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Introduction 

                DAB+ - Show Me the Money 

All of industry approach 

Regulation & policy that provides free spectrum 

Defensive Investment  

 

                 New Content Creating New Revenue 

More station choice from your brand  

Flexible niche formats 

New advertiser partnership possibilities 

 



 

Media Consumption Changing 

Media consumption world wide is changing   

Traditional media is under revenue pressure and must promote 
its strengths – live, mobile, intimate and social  

 Australian radio broadcasters use all devices and broadcast 
content across all delivery platforms. 



 

 

AM & FM signal increasingly compromised & DAB+ 
most spectrum efficient. 

Digital investment to future proof radio industry.  Radio 
industry – the latest & most efficient technology. 

Radio should invest in digital radio or someone else 
will!   

Why Go DAB+ Digital? 



 

All of Industry Approach 
Private and Public Working Together  

Commercial  

(private) 
broadcasters 

Public or 
Government 

stations 

Community 
stations 



 

Government Regulation 
Incentives to Invest for Private Broadcasters  

Free Spectrum for incumbent broadcasters 
128 kbs per station – and keep analogue 
spectrum 

No restriction on use of spectrum or 
formats  

No new licences for 6 years or more 
but “use it or lose it” rule. 



 Policy Benefits 

First option to own and 
operate multiplex 

DAB+ shared multiplex costs 

No new competition while 
bedding down DAB+ 

/ 



 Free Spectrum – what do you do?  

  

 

38 new stations – chillout, dance, country, sport, jazz 



 

This is an example text. Go ahead and 

replace it with your own text. This is an 

example text. Go ahead and replace it with 

your own text.  

This is an example text. Go ahead and 

replace it with your own text.  

 







 

 







 

Alternative Language Music and Talk   



  

 



 

Event, Pop Up or Branded Stations 
Specific, focussed and/or short term programming 

Station & 
programming 
for a specific 

client – 
creating new 

revenue 

Elf Radio    
Christmas & 

New Year 
festive focus 

for two 
months   

WS4KIDS 
A children’s 

radio 
station to 

raise 
money for 
hospital    

4TABHELP 
Flood  

24/7 
emergency 
information 

station  



 

Sports Coverage 
DAB+ spectrum efficiency – more stations, more sport 

Maximise 
coverage of 

football 
games 

Asian Games 
DAB+ allows 

multiple  
stations to 
cover all 
events   

Olympic 
Games 

coverage 
DAB+ have 

a table  
tennis 
station   

Radio 
rights 

holder can 
maximise 
coverage    



 

1.6 million DAB+ listeners every week 

Almost 1.3 million digital radios sold 

Future of Radio is here DAB+ digital radio 
Radio with pictures 
Ten leading automotive brands now include digital radio in Australia 
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Time Spent Listening 
DAB+ vs Internet  

Source: Nielsen Radio Ratings 1-8, 2011 & 1-8, 2012 . Total People 10+ Mon-Sun Mid to Mid.   



 

1. Keep analogue spectrum as well as get new digital spectrum  

2. All of industry work together – to share costs 

3. Use free spectrum for new stations & simulcast AM & FM  

4. No new entrants until market established & attract audience 

5. Develop new innovative content different from AM & FM 

6. New stations create new revenue opportunities 

7. More options & audience listening longer 

 

Summary 
More stations, more listeners, more ad dollars 


