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THE FUTURE OF RADIO

Automotive UX, DAB+ Adoption & Dashboard Evolution

IN THE CONNECTED CAR



RADIO REMAINS THE IN- CAR AUDIO LEADER

83% of car buyers listen to radio in the car 
-  WorldDAB Car Buyers Research 2026



RADIO'S NEW COMPETITION

50% of in-car listeners choose radio most often — still 
the dominant audio source in vehicles.

RADIO
20% prefer Spotify, Apple Music, and other streaming 
platforms accessed via the infotainment screen.

STREAMING SERVICES

12% listen to personal music libraries — USB, Bluetooth, 
or stored collections on mobile devices.

PERSONAL MUSIC
Radio, streaming, podcasts, and YouTube Music now 
compete equally on one infotainment interface.

SAME SCREEN COMPETITION



GLOBAL DAB+ 
PROGRESS



WHY USER EXPERIENCE  
IS CRITICAL

Taking eyes off the road for just 2 seconds doubles crash risk. Drivers spend 
40+ seconds distracted on infotainment tasks. The real threat is not 
streaming itself — it is friction in the user interface. Poor UX forces drivers to 
search, scroll, and lose focus at the worst possible moment.



DASHBOARD EVOLUTION: 2005 TO 2026 
AND BEYOND

Radio only — the dominant in-car 
audio source, analogue tuners 
standard in every vehicle.

2005
Touchscreens introduced — 
infotainment systems emerge, 
radio shares screen with new 
sources.

2015
Connected cars launch — 
streaming, apps, and online 
services compete alongside 
broadcast radio.

2020
Software-defined vehicles — 
Android Automotive in 90% of 
mid-high models; AI-driven 
interfaces emerging.

2026 & BEYOND



WORLDDAB UX 
COMMITTEE

62% of drivers rank radio as a must-have in-car feature — above navigation and touchscreens.

RADIO AS A MUST- HAVE FEATURE

Manufacturers, broadcasters, chipset companies, and suppliers collaborating on a shared UX 
vision.

WHO'S IN THE UX GROUP

Make radio intuitive and easy to access — without dictating exact interface design to 
manufacturers.

THE CORE GOAL

A consistent, frictionless experience ensures DAB+ broadcast radio stays visible and competitive 
on every screen.

WHY IT MATTERS



GOOD UX PRINCIPLES FOR RADIO

91% of DAB+ listeners say it is easy to access. Intuitive 
browsing lets drivers find stations quickly without distraction.

EASY DISCOVERY
Clear, consistent menu structures allow drivers to navigate 
audio sources naturally and confidently while on the road.

LOGICAL BROWSING

Recognisable station branding and uniform metadata 
display help drivers identify their preferred stations instantly.

CONSISTENT STATION LOGOS
Interfaces designed around real driving conditions reduce 
eyes-off-road time and keep radio safe and accessible.

MINIMAL DRIVER DISTRACTION



METADATA ENHANCES 
DAB+ RADIO

Listeners rate DAB+ highly — rich metadata transforms the in-car radio experience.

95% LIKE USING DAB+

Station logos, slideshows, programme images and artist info displayed on screen.

VISUAL & STATION IDENTITY

Electronic Programme Guide (EPG), real-time traffic updates and weather information.

PROGRAMME & TRAFFIC INFO

Emergency alerts, visual radio and enhanced content keep drivers informed and safe.

EMERGENCY & VISUAL RADIO



HYBRID RADIO: THE 
BEST FOR THE DRIVER

85% of listeners would miss radio if it were removed from their car. Hybrid 
radio seamlessly combines DAB+, FM, and IP streaming — automatically 
switching between signals for uninterrupted listening. Service following 
ensures resilience on long distances and delivers enhanced metadata 
regardless of connectivity, giving drivers the best experience every time.



VOICE INTERFACE: THE 
NEW UX 
BATTLEGROUND



WHY DRIVERS CHOOSE DAB+

No buffering, no loading screens. DAB+ delivers broadcast radio 
instantly the moment you start the car.

INSTANT ACCESS
No subscription, no data costs. DAB+ is completely free to receive — 
a key advantage over streaming services.

FREE SERVICE

DAB+ works where mobile data struggles — on highways, tunnels, 
and rural roads — providing consistent, uninterrupted audio.

RELIABLE COVERAGE
Local stations, languages, and familiar voices build loyalty. Once 
discovered, DAB+ becomes the daily default — 31% vs 15% for 
streaming.

LOCAL CONTENT & HABIT



FUTURE TRENDS IMPACTING RADIO IN 
CARS

20 million EVs sold in 2025 — 1 in 4 
new cars. New architecture creates 
early adopter opportunities for 
DAB+.

ELECTRIC VEHICLES

Level 2 autonomy grows from 
35.6% (2025) to 57.3% (2031), 
enabling richer in-car audio 
experiences.

SELF- DRIVING

Gen Z spends only 15–16% of 
audio time with AM/FM vs. 
40%+ for listeners aged 25+. 
Native interfaces are essential.

GEN Z LISTENERS

Android Automotive in 90% of 
mid-to-high models by 2026. AI-
driven interfaces will shape how 
radio is discovered.

SOFTWARE- DEFINED CARS



IMPLICATIONS FOR 
THE ASBU REGION

DAB+ live in 14 cities and 5 highway corridors since 2023. Receivers are now required in new 
vehicles.

SAUDI ARABIA

15 DAB+ stations broadcasting since 2014 — one of the region's earliest adopters.

KUWAIT

DAB+ services launched in 2023, marking a new phase of digital radio expansion in the Gulf.

BAHRAIN

Design properly from the start, build early manufacturer partnerships, and aim for regional 
consistency.

REGIONAL OPPORTUNITY



RECOMMENDATIONS FOR DAB+ IN THE CAR

Coverage gets radio in the car — 
but a seamless, intuitive experience 
is what keeps listeners there.

COVERAGE & EXPERIENCE
Design around the driver in real 
conditions. Work with 
manufacturers early in the 
development cycle.

DESIGN FOR THE DRIVER
Invest in rich metadata now — 
station logos, programme 
images, EPG, and artist info 
differentiate DAB+.

PRIORITIZE METADATA
Keep radio visible and prominent 
in voice interfaces and software 
platforms. Defend prominence 
against streaming.

DEFEND VISIBILITY



MAKING DAB+ THE EASY 
CHOICE

"The future is decided by the complete driver experience every time they 
start the car."

All topics connect to making DAB+ easy for drivers to choose.



THANK YOU!
ROSIE SMTH 

WORLDDAB PROJECT MANAGER
ROSEMARY.SMITH@WORLDDAB.ORG 

Thank you for your attention. We look forward to your questions.

Rosie Smith | WorldDAB
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