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Driving together the transformation
of radio in Belgium
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Listening volume per channel
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In 2025, more than 50% of the listening volume happens via a digital device in Flanders!
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We are at the tipping point of >50% digital listening in Flanders
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Listening volume per channel - Flanders

In 2025, more than 50% of the listening volume happens via a digital device in Flanders!
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In 2024, 49% of the listening volume happens via a digital device in Wallonia/Brussels Federation

Listening volume per channel - Wallonia/Brussels Federation
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WORKING TOGETHER




Joint campaigns Digitale Radio Vlaanderen - MaRadio

Radio commercials by all major stations in both
regions: commerical + public
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DISCOUNT;

Social media and website promotions

Retail partnerships

A centralized toolbox
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Shared campaigns
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REGULATION
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Support from the government

Regulation is key and working together

New cars must include

DAB+receivers Large-Scale Radio Studies

60 local stations allowed to join
DAB+ pilot projects in five Flemish
provincial multiplexes

New consumer radios must support
a way of digital listening




COACH THE RETAILERS




WHAT'S NEXT?




What's next?

01

Strengthen household adoption

02

Focus on older demographics where FM
dominates

03

Broaden content offering

04

Local station integration

05

Hybrid radio solutions with metadata and
interactivity
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TAKEAWAYS



Key Takeaways

01 Engage stakeholders early and collaborate

Provide incentives and communicate benefits to
02 the audience

Enrich existing offerings
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De Tijdloze
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Market share digital only channels VRT = 10% of total listening

MARKET SHARE
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= MAIN CHANNELS = DIGITAL ONLY
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