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Setting the scene : what’s at stake?
• DAB+ coverage is 80% of 

population – better than most 
national FM networks

• DAB+ listening increasing – from 
a low base and slowly

• Broadcast is key but simulcast of 
FM and DAB+ is expensive
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How do we fast forward?

2025 DAB+ coverage



Increase differentiation with new 
radio station
• Unique offering – no FM simulcast 

only in DAB+

• Targeted toward 6-10 years old..

• …and their parents for in-car 
listening

• Leveraging the brand equity of 
France Inter – France’s number 
one radio
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Clear demand for an alternative to 
screens
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Focused FM switch-off

• Reengineering of historic FM networks
• Switch networks between classical music station (France Musique) and 

24/7 news station (France Info)

• Reduction in the number of FM transmitters in lower 
density areas
• Lower coverage of highways – where DAB+ coverage is strong while 

keeping major urban areas
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Focused FM switch-off
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Key objectives

Develop DAB+

Provide a clear signal 
to the market and to 
listeners that Radio 
France is going DAB+

Fund simulcast

FM broadcast savings 
invested in extending 
DAB+ broadcasting
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