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Total commercial radio reach has grown
Commercial radio has added 5m listeners (+15%) since 2012 – and now reaches 38.2m listeners each week
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Source: RAJAR

Total commercial radio hours have grown

Total listening hours for commercial radio have grown 17% since 2012
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Source: RAJAR

Digital only stations have helped grow hours 

Listening to digital only stations more than doubled since 2012 (+150%) – now accounting for 17% of hours 
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Radio is the most trusted source of news

Source: Radiocentre/ Differentology (2020)



Radio is the most trusted medium in Europe
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Thank you
Matt Payton, CEO, Radiocentre
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