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2019 New Campaign – Briefing 

Creative Team:  
• 4 marketeers from both public and commercial broadcasters (no agency was 

involved) 
 

Briefing:  
• Develop a DAB + brand awareness campaign (TV, radio and online), that informs 

listeners on the advantages of digital radio  
• Create a tag-line 
• Develop new music, multiple versions because of the diversity of radiostations 
• Develop soundlogo 
• Sustainable concept (several flights over X years) 
 

 
 
 



DAB+ the new sound of radio 



Radio commercial (universal) 30” 

Pre-roll 10” (1x) 

Pre-roll Facebook 30” 

Personalized Radio commercials 20”, 25”, 30” 

Regional tag-on for TV and radio 10” 

TV commercial (universal) 30” 

Radio Commercial (december holidays) 30” 

DAB+ the new sound of radio 
Created Content 2019 

Social Template Audio and Title Layer  

Audio bed, 4 versions: universal/classical/dance/light (20”, 25”, 30”) 
Sound logo DAB+ 

Tag on’s: Week of the Digital Radio 
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DAB+ the new sound of radio 
User examples personalized rc  

Examples of personalized RC’s with different versions of audio: 
 
Universal Version (as used by NPO Radio 2) 
 
Light Version (as used by BNR) 
 
Dance Version (as used by SLAM!) 
 
Classical Version (as used by NPO Radio 4) 


RC_20sec_universeel_DRNL2019_bnr

null

2019-05-1

19.728




RC_30sec_universeel_DRNL2019_nporadio4

null

2019-05-07

30.048




RC_30sec_universeel_DRNL2019_nporadio2

null

30.119404




RC_25sec_universeel_DRNL2019_slam

null

2019-05-20

26.04





Personalized by 
Qmusic 

DAB+ the new sound of radio 
User examples Social Template Audio & Title Layer 
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DAB+ Campaign 2019 

RADIO 

FLIGHT 1 

FLIGHT 5 

TELEVISION 

FLIGHT 2 

FLIGHT 3 

FLIGHT 4 

FLIGHT 6 

FLIGHT  1   

FLIGHT 2  

3 WK 
WvdDR 

 

3 WK 
 

3 WK  

3 WK 
WvdDR 

3 WK  

3 WK 
 

2 WK 
WvdDR 

 

2 WK 
WvdDR 



Digital Radio Week 2019 
July 8-12 

More than 60 radio stations create awareness on 
the benefits of DAB + on-air and online and 
listeners have a chance to win DAB+ products 
 



Digital Radio Week 2019 
Tag-on 

Copy tag-on 10” 
 
 
This week is Digital Radio Week 
 
Listen to your favourite station and have a chance to win a DAB + radio 
 
DAB +, The new sound of radio 
 
 
 
 


, track 1

2019

10.056





 
 
 
 

DAB+ logo/slogan/Digital Radio Week logo used by retailers 

Retailers 
 



≈ > 1.520.000 
Sold DAB+radio’s, incl cars with standard DAB+ 

62% 
Name awareness  DAB+ (previously Digital Radio)  

43% 
New cars with DAB+ (tm H1-’19) 

‘18: 40%  |17: 37% |16: 26%;  
15: 16%; | ‘14: 6% 

47% 
New cars with DAB+ as option 
‘18: 43% |’17: 41%; | ‘16: 44% 

 ‘15: 46%; 

Source: GfK Panel Market Sales Units | periode: 2013- 2019 + JATO Dynamics / WorldDAB) 

Source: JATO DYNAMICS / WorldDAB 2019 

Source: NPO MAP June 2019 

Source: NLO AudioMonitor 2019 

24% 
DAB + radio device / receiver present, incl. car  

per household (in 2015: 15%) 

The Netherlands 'BEST IN CLASS’ in Europe 

Facts & Figures 
The Netherlands 



Meetings with: 
 Retailers (>80% of radio’s on shelves is digital) 
 Manufacturers (aim: no FM only; DAB+ and IP combined in one device) 
 Automotive (importers and manufacturers): EECC explanation and planning 

per importer 
 

•Implementation EECC 
 The draft legal texts were written and consulted 
 Wrap up feedback currently;  
 After (if necessary) adjustments, the legal texts are submitted to the second 

chamber 
 2nd Chamber lobby 
 Implementation date ultimately 20/12/2020 
 

Stakeholders 



SEMI-NATIONAL: 

LOCAL & REGIONAL COMMERCIAL: 

REGIONAL GAP-FILLERS: 

OVERIG AANBOD 

•New national mux in 2020 
•Upgrade VCR network 
•Streekomroepen kick off 2019, more to follow over next 2 years 

> 65 Radiostations on DAB+ 
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Jacqueline Bierhorst 
• Project Director Radio NL 
• Vice President WorldDAB 

DAB+ = successor of FM 
 
• More channels 
• Digital sound quality 
• Easy to use 
 
Free to air 
• No gatekeeper 
• No subscription/login 
 
& More 
 



Enclosure 



Universal TV Commercial and Radio commercial: 
 
Gerard Ekdom – Radio 10   We're always here and we're everywhere 
Marieke Elsinga – Qmusic   At home, on your bike, in your car 
Fernando Halman – NPO FunX  We make you laugh 
Willemijn Veenhoven – NPO Radio 1 Tell you what's going on in the world 
Jeroen van Inkel – NPO Radio 5  And play your favourite music 
Barry Paf – 100% NL   We’re here when you're by yourself... or  

  together 
Sander de Heer – Sublime   You can't see us... 
Eva Koreman – NPO 3FM   But you can hear us 
Frank Dane – Radio 538   Listen today to digital radio of tomorrow 
Ruud de Wild – NPO Radio 2   Listen to any of us via DAB+, 
 
ALL   The new sound of radio.  

DAB+ the new sound of radio 
DJ’s and copy 


, track 1

2019

30.048
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